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Introduction

@ Placer.ai

Placer.aiis the world’s most advanced aggregated foot traffic analytics platform
allowing anyone with a stake in the physical world to instantly generate insights
into any property for a deeper understanding of the factors that drive success.
Placer.ai is the first platform that fully empowers professionals in commercial real
estate, retail, finance, economic development and more to truly understand and
maximize their offline activities.

v ¢

Coverage Accuracy
Placer.ai benchmarks its data

Every county in the U.S. running

i0S (55%) and Android (45%) against “ground truth” sets, or

mobile operating systems public and validated data sources.

@ =

Privacy Compliance
Data sourced from apps that Data partners required to represent and
require affirmative opt-in and warrant that they are operating in
disclose how anonymized data compliance with all regulations.

will be used.
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FLARE®

BusinessFlare® is a full-service economic development consulting firm
based in North Miami, Florida, with operating in the states of Florida,
Maine, Tennessee, Alabama, Ohio, and Texas. The firm specializes in
economic analysis and realistic planning and implementation of economic
development strategies for neighborhoods, cities and counties.

The firm excels at finding the right balance between financial and market
feasibility, regulatory efficiency, and design, identity and brand for each
client’s unique characteristics.

The firm has recently worked on projects such as Martin County’s COVID-
19 Economic Development Action Plan, the Bahia Mar Fiscal Impact
Assessment, the West Coconut Grove Community Redevelopment Plan,
the Lake Park CRA Plan, economic development implementation in Doral,
Homestead, Rockledge, and North Miami, and for the City of Bradenton.

The firm’s service areas include:

BusinessFlare® Economics — economic development, revitalization
BusinessFlare® Analytics — feasibility, market, economic analysis;
BusinessFlare® Design — placemaking, urban planning
BusinessFlare® Aerial — project based aerial photography

Craft Brewery Sites — craft brewery attraction



Summary of Observations

The purpose of this assessment is to evaluate the potential impact that the upcoming
closure of the US 1 Bridge over the Jupiter Inlet may have on the Village of Tequesta,
its businesses, residents and workers. BusinessFlare evaluated the customer foot
traffic trends of the affected areas and audiences utilizing Placer.ai data.

The Village of Tequesta is a small, higher income community that is
multigenerational, with a higher than average median age (55) and high home values
(median=$918,000).

The major source of employment in the Village is in the retail industry, due to the
multiple large retailers and shopping centers that are located primarily on US 1. The
majority of the jobs in Tequesta, especially the retail jobs, are held by workers who
are not Village residents and must commute to work. Similarly, the majority of Village
residents that are in the workforce commute to their business or place of
employment somewhere outside of the Village. The majority of the commuting to
and from the Village travels over either the US 1 or Alternate A1A bridges.

The employees that work in the Village do some of their shopping at Tequesta stores
and restaurants, and Village businesses may benefit from the convenience that they
offer for workers that live in the area impacted by the closure.

Alternate A1l carries more Tequesta visitors than US 1, but the proportions of each
vary throughout the day, and during weekends. Weekends have higher visitation
than weekdays, and the daily visitation peaks occur during lunch and dinnertime
hours.

The primary visitor activities that may be impacted by the bridge closure are leisure
activities, bars and pubs, and dining.

Village businesses attract a varying share of customers from the local Tequesta
market, ranging between 10 and 30% of overall customer foot traffic. Customer foot
traffic from the south side of the Inlet that may be impacted by the bridge closure
represents approximately 20-25% of overall customer foot traffic. Conversely, Village
residents only represent approximately less than 10% of customer foot traffic to
businesses in Jupiter on the other side of the bridges.

Recommendations / Potential Actions

Develop a Communications Plan to inform residents, business owners and local
employees with relevant information related to the bridge closure, including:

* Monitor foot traffic trends to enhance communication regarding the times of
highest congestion.

Develop a package of “tips and tricks” for dealing with the impacts of the bridge
closure.

Promote local businesses and their offerings to local employees and encourage them
to shop local prior to going home. Encourage businesses to develop promotions that
encourage local workers to shop local.

Encourage businesses to research best practices on staffing adaptation, and to
explore and adopt shift time adjustments as possible to lessen the impact of
congestion on the workforce.

Engage with larger employers to communication information regarding the closure,
to encourage them to adopt a contingency and mitigation strategy for their
workforce, including carpools and park and ride.

Work with other agencies to implement carpool and park and ride strategies for
commuters to and from the Village.

Encourage Village businesses to explore opportunities to expand or enhance
offerings to capture spending that currently takes place outside of the Village.

Promote the Village’s leisure activities and the businesses nearby to said activities.

Considering developing additional programing and special events within the Village
during the period of the closure.

Track foot traffic to additional locations besides retailers and restaurants, including
special events and cultural happenings and locations.




Study Areas

T HOBE SOUND

17 Minute Drive From Tequesta

Village Boundaries

MARTIN COUNTY
159K POP.

PALM BEACH COUNTY
1.4M POP.

Tequesta
~ Country Club

TEQUESTA
6.1K Pop.

ATLANTIC
OCEAN

US1 Bridge
Temporal Closure
For Improvements

LOXAHATCHEE
RIVER

JUPITER
11 Minute Drive
From Tequesta

A1A/ DIXIE HWY

Indiantown Rd

A 4
WEST PALM BEACH A NORTH

40 Minute Drive From Tequesta
v

T HOBE SOUND

JUPITER

Zip Code 33469

Study Areas of Impact — Different data sources are reported at different
geographic levels. Therefore, to evaluate the impacts on the Village of
Tequesta two different geographies may be utilized.

* Village of Tequesta boundaries: Demographics (ESRI, Census) and Foot

Traffic (Placer.ai)
* Zip Code 33469: Economic and Labor Conditions (Lightcast)

In addition. individual locations were evaluated for Placer.ai foot traffic trends.
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Affected Zip Codes
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Feeder Markets — For this evaluation, several different customer feeder markets ~ s Tertiary
were identified. These are the zip codes of the residence of the customers *i:
analyzed with Placer.ai foot traffic information. These are the primary zip codes . \
in which customers that will be impacted by the closure of the US1 bridge live. -
= .
1. Zip Code 33469 — The Village of Tequesta’s Zip Code .
2. Zip Codes South of the Inlet Graaey \\F l B
1. 33477 - Primary Impacted Zip — This is the zip code within which the Waters ' \\r '
US1 bridge is located and which will be directly affected. Eresurvi 01

2. 33458 — Secondary Impacted Zip — This is the zip code within which
the Alternate route is located and which will also be significantly
impacted.

33408, 33410, 33418, 33478 — Tertiary Impacted Zips — Zip codes on
the south side of the river that will be affected by the bridge closure.




Community Profile

Village of Tequesta

2022 Population by Race

2022 Population by Age

Zip Code 33469

9,775

Population (2021)

Population decreased by 998 aver the last 5
years and is projected to decrease by 83
over the next 5 years.

5,688

Total Regional Employment

Jobs grew by 85 over the last 5 years and
are projected to grow by 291 over the next
5years.

$67.2K

Avg. Earnings Per Job (2021)

Regional average earnings per job are
$10.6K below the national average earnings
of $77.8K per job. @

@
)\

1,067

Millennials

Jupiter, FL (in Palm Beach county) (ZIP
33469) has 1,067 millennials (ages 25-
39). The national average for an area
this size is 2,012

5,018

Retiring Soon

Retirement risk is high in Jupiter, FL (in
Palm Beach county) (ZIP 33469). The
national average for an area this size is
2,905 people 55 or older, while there
are 5,018 here.

@

T 997

Racial Diversity

Racial diversity is low in Jupiter, FL (in
Palm Beach county) (ZIP 33469). The
national average for an area this size is
3,932 racially diverse people, while

there are 997 here.
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Source: US Census Bureau, Esri, Lightcast

Observations

Small community, limited population growth.
High income community.

Multigenerational with significant older (55+) population, higher than average.
Smaller younger population than average.




Community Profile

6,144 -0.10% 2.25 35.0

Population
Growth

Population
Total

Average

Diversity
HH Size

Index

Mortgage as Percent of Salary

<10 10-14 1519 20-24 25-29 30-34 35-39 40-49 50+

Home Value

0%
<$50,000 $150,000 $250,000 $400,000 $750,000 $1,000,000+

Household Income

0%

<515,000 $35,000 $75,000 $150,000 $200,000+

Source: US Census Bureau, Esri

53.9 593,787

Median
HH Income

Median
Age

Home Ownership

$422,644 $413,533

Median
Home Value

15.1% 53% 1,983
Median Net

Worth

Age <18 Age 18-64 Age 65+

Educational Attainment

A
<

Commute Time: Minutes

az

Housing: Year Built

LY

e ]

<1939 1940-49 < Gth Grade
@ 156089 @ 1570-79
@ 199099 @ 2000-09
@ 2014+

Mo Diploma <5 59 10-14
@ GED @519 @024 @252
@ Aseoc Dagres @ 3034 @ 3539 @ 4044
@ 4550 @ anar @ oos

H3 Diplama
@ Some College

@ Bach Dagres @ Grad Degree

Observations

* Small community, limited population growth.

* Higher home values, not as cost burdened as other places.
* High home ownership rate.

* Educated population.




Commercial Real Estate

Retail

INVENTORY SF

600K oa

Prior Period 600K

Availability

Vacant SF 28 6K A

Occupancy Rate

Percent Leased Rate 96.7% ¥

UNDER CONSTRUCTION SF

Prior Period O

Prior Period (6.2K)

Inventory

Existing Buildings

Under Construction Avg SF

12 Mo Demolished SF

12 Mo Occupancy % at Delivery
12 Mo Construction Starts SF

12 Mo Delivered SF

12 Mo Avg Delivered SF

12 MO NET ABSORPTION SF

3.4K

VACANCY RATE

4.8% $27.46

Prior Period $25.27

MARKET RENT/SF
Prior Period 5.3%

Sales Past Year
32 . Asking Price Per SF

S Sale to Asking Price Differential
0 . Sales Volume
= Properties Sold
0y Months to Sale

= For Sale Listings
- Total For Sale SF

MARKET SALE PRICE/SF

$296 5.7%

Prior Period $2569 Prior Period 6.0%

MARKET CAP RATE

Demand

- 12 Mo Net Absorp % of Inventory
= 12 Mo Leased SF
$0 ¢ Months on Market
04 Months to Lease
- Months Vacant
= 24 Mo Lease Renewal Rate

= Population Growth 5 Yrs

06% &
7K §

75.0%
59%

Office

INVENTORY SF

222K &3 0@

Prior Period 222K

Availability
Vacant SF 91K y
Sublet SF 04
Availability Rate 49% vy
Available SF 10.9K y
Available Asking Rent/SF $35.46 A
Occupancy Rate 959% 4
Percent Leased Rate 959% A

UNDER CONSTRUCTION SF

Prior Period O

2 5K

Prior Period 7K

Inventory

Existing Buildings

Under Construction Avg SF

12 Mo Demolished SF

12 Mo Occupancy % at Delivery
12 Mo Construction Starts SF

12 Mo Delivered SF

12 Mo Avg Delivered SF

12 MO NET ABSORPTION SF

VACANCY RATE

4.1% EEB $32.31

Prior Period 5.2% Prior Period $30.47

MARKET RENT/SF

Sales Past Year

23 ‘ Asking Price Per SF
= Sale to Asking Price Differential
0 # Sales Volume
S Properties Sold
0 ‘ Months to Sale
oy For Sale Listings
- Total For Sale SF

MARKET SALE PRICE/SF

$261 6.5%

Prior Period $242 Prior Period 6.7%

MARKET CAP RATE

Demand

12 Mo Net Absorp % of Inventory

12 Mo Leased SF

$1.6M A Months on Market
24 Months to Lease
Months Vacant
1 24 Mo Lease Renewal Rate
1.8K Population Growth 5 Yrs

Source: CoStar

Observations

Strong commercial real est
fundamentals.
High year over year growth.

Consistently low vacancy.
Limited inventory.

Little turnover of space.
Limited opportunity for new
businesses.




Residential Real Estate
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Area Businesses

Local Restaurants

Company/Business Name Stree : Distance Company/Business Name Employees
GALLERY GRILLE TEQUESTA TEQUESTA FL 30 1,582 0.2 DUNKIN USHIGHWAY 1 TEQUESTA FL 12 620 0.7
JUPITER COFFEE CO TEQUESTA TEQUESTA FL 4 211 0.3 FEPRDEsn o PRt  TEONESTL i 4 475 0.7
; g

TEQUESTA COMMERCE BLDG CYPRESS JURITER FL 6 317 0.4 BALDINO'S ITALIAN RESTAURANT ~ USHIGHWAY 1 TEQUESTA FL 15 791 0.7

RBI RESTAURANT LLC USHIGHWAY 1 TEQUESTA FL 6 317 0.7
CYPRESS CYPRESS JUPITER FL 3 159 0.5 : : "

o i o o ~ LOLA SEAFOOD USHIGHWAY1  TEQUESTA FL 10 317 0.7

TACOS STOP LLC CYPRESS TEQUESTA FL 0 317 0.5

JOSCO BAR & OVEN USHIGHWAY1  TEQUESTA FL 35 1,845 0.7
C J RODRIQUEZ LLC TEQUESTA JUPITER FL 0 0 0.6

LOU'S BAR & GRILL USHIGHWAY 1 TEQUESTA FL 6 317 0.7
DOMINOS PIZZA USHIGHWAY 1 TEQUESTA FL 15 791 0.6

HOG SNAPPERS SHACK & SUSHI  USHIGHWAY 1  TEQUESTA FL 40 317 0.8
RANCHO CHICO USHIGHWAY1  TEQUESTA FL 18 949 0.6

PALM BEACH ICE CREAM USHIGHWAY1  TEQUESTA FL 2 106 0.8
GOLDEN CHOPSTICKSTEQUESTA  USHIGHWAY 1 TEQUESTA FL 6 317 0.6 o ~ o _ )

AMERICAN GOURME USHIGHWAY1  TEQUESTA FL 2 106 0.8

H F ;

ALBERTOS PIZZA & PASTA USHIGHWAY 1 TEQUESTA L 5 264 0.6 e S e = E 5 e
KRAVE RESTAURANT & LOUNGE ~ USHIGHWAY1  TEQUESTA FL 6 317 0.6 — T T & i = .
i ihalislpias s ER s FL 8 422 0.6 3NATIVES USHIGHWAY 1  TEQUESTA FL a 211 0.8
LEGENDARY SPORTS GRILL USHIGHWAY 1 TEQUESTA FL 6 317 0.6 LOTUS THA USHIGHWAY1  TEQUESTA FL ; 369 0.8
MCCARTHY'S PUB USHIGHWAY1  TEQUESTA FL 3 317 0.6 CRAFTY CRUST USHIGHWAY1  TEQUESTA FL 9 317 0.8
SUNSHINE ICE CREAM USHIGHWAY 1 TEQUESTA FL 2 106 0.6 GELATO ALLEGRO LLC COUNTRY CLUB  TEQUESTA FL 2 106 09
EATALIANO PANINI BAR MAIN TEQUESTA FL é 317 0.6
OCEANA COFFEE OLD DIXIE JUPITER FL 6 317 0.6
EVO USHIGHWAY1  TEQUESTA FL 15 791 0.6
CAFE HEIDELBERG USHIGHWAY 1 TEQUESTA FL 6 317 0.6

Observations
* Restaurants in Tequesta vary by size and by cuisine.

* Range of employment from 1 to 40 employees.
* Sales estimates range from $100,000 to $1.8 million.

Source: Esri, Dun and Bradstreet



Village Employment

Retail Trade
Other Services (except Public Administration)
Professional, Scientific & Tech Services
Accommodation & Food Services
Real Estate, Rental & Leasing
Finance & Insurance
Health Care & Social Assistance
Construction
Public Administration

Administrative & Support & Waste...
Manufacturing
Arts, Entertainment & Recreation
Educational Services
Information
Wholesale Trade
Management of Companies & Enterprises

Transportation & Warehousing

Utilities
Agriculture, Forestry, Fishing & Hunting

0 500 1,000 1,500 2,000 2,500

3,000

Observations

* Retail dominates the local job market due to the presence of some high
employment, big box retailers.

Village Businesses

Retail Trade I
Other Services (except Public Administration)
Professional, Scientific & Tech Services
Accommodation & Food Services
Real Estate, Rental & Leasing
Finance & Insurance
Health Care & Social Assistance
Construction
Public Administration

Administrative & Support & Waste...
Manufacturing
Arts, Entertainment & Recreation
Educational Services
Information
Wholesale Trade
Management of Companies & Enterprises
Transportation & Warehousing

Utilities

Agriculture, Forestry, Fishing & Hunting

o
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Observations

* The business mix is very market appropriate and diverse but is comprised of many
smaller firms.




Employment Overview

Largest Industries

@ Industry Jobs

Retail Trade

Other Services (except Public Administration)
Accommodation and Food Services
Construction

Professional, Scientific, and Technical Services
Arts, Entertainment, and Recreation

Finance and Insurance

Government

Health Care and Social Assistance

Administrative and Suppert and Waste Management and
Remediation Services

Real Estate and Rental and Leasing
Manufacturing

Wholesale Trade

Educational Services

Information

Transportation and Warehousing
Management of Companies and Enterprises

Agriculture, Forestry, Fishing and Hunting

National Average

! |
I e Strong Cluster
| |
I s Growing Industry
|

N s Strong Cluster

I Growing Industry, Earnings Growth
]

|

|

I

I High Earnings/Growth

.

.

Il High Earnings Growth

I

B High Earnings Growth

|

o 200 400 600 800

Business Size

Percentage Business Count

1 to 4 emplayees 37.6% 326

® 5to9employees 29.8% 258
@® 10to 19 employees 21.7% 188
@ 20to 49 employees 8.9% 77
50 to 99 employees 1.6% 14

100 to 249 employees 0.3% 3

Largest Occupations

® Occupation Jobs National Average

Strong Cluster
Sales and Related [N

Office and Administrative Support | NRRRRREEEEEEEEE
Food Preparation and Serving Related [ R
Construction and Extraction [ NN S Strong Cluster
Building and Grounds Cleaning and Maintenance [N NN Strong Cluster
Management [N High Earnings Growth
Personal Care and Service (NI I Strong Cluster
Business and Financial Operations [ R Growing Industry
Transportation and Material Moving [ NN
Installation, Maintenance, and Repair [ ENENERGNGTININGEGEGEGE
Healthcare Support (N
Protective Service [ RN B
Arts, Design, Entertainment, Sports, and Media [ N NN
Healthcare Practitioners and Technical [ R AR NN ngh Earnings Growth
Production [N
Educational Instruction and Library [ N NRMBD
Computer and Mathematical [N High Earnings Growth
Community and Social Service | D
Architecture and Engineering [l High Earnings Growth
legal M High Earnings Growth
Life, Physical, and Social Science [}

Farming, Fishing, and Forestry [}
0 200 400 500 200

Source: US Census Bureau, Esri, Lightcast

Observations
* The area’s larger industries are also the stronger clusters and sectors, but the
highest earnings growth is occurring in the smaller industries.

A similar trend occurs with the area’s occupations. The largest occupations are also
the strongest clusters, but the real earnings growth is occurring in occupation
categories that are in short supply compared to the national average.

Finance and Insurance may be a business attraction opportunity for the Village.




Village Commuting Patterns

Observations

* The Village has significant labor migration,
with most residents travelling outside of the
Village for work and most of the workers

employed in the Village coming from
outside. This is consistent with the
dominance of retail in the local job market.
Zip code 33469 has a labor gap or 1,110
workers — There are approximately 6,798
jobs in the zip code, and a resident
workforce of 5,688.
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z 2021
) @ ZIP Name Workers
- =
2 ‘774 33469 Jupiter, FL (in Palm Beach cou... 6,798
o
1 Indiantown Rd
Where Talent Works
A 2021
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B ovie From ouTsipe THE ity M eave THE oty M LivE & WORK IN THE CITY 33469 Jupiter, FL (in Palm Beach cou... 5,688

Source: US Census Bureau, Lightcast



Where Village Residents Work

Source: Placer.ai

Observations

* The commute of some
Village residents that
work in Jupiter will be
impacted by the closure

of the Bridge and by the
additional traffic that will
shift to A1A Alternate.

e
=l



Where Village Residents Work

Source: Placer.ai

Each dot represents 50
annual trips to work by
Village residents,

indicating some primary,
and secondary impact on
the resident workforce.

A1A Alternate

US 1 Bridge




Where Village Residents Shop and Dine

fo i e
L E]

Jupiter
Colon

Old Dixie Hwy

US1 Bridge
Temporal Closure
For Improvements

LOXAHATCHEE
RIVER

Indiantown Rd

JUPITER INLET

ATLANTIC
OCEAN

A\ NORTH

Source: Placer.ai

Action: Promote similar local businesses as alternatives for Villaie residents.

(CNERQELEREN

The Shoppes at Jupiter
Cinepolis

Jupiter Square

Dive Bar

Carlin Park

Jupiter Beach Access

Fresh Market
Publix

Miller’s Ale House

Observations

* The main things that
Village residents travel
across the river for are
restaurants and bars,
movies, the beach, and
groceries.




Where Village Workers Live

Observations
* The direct primary impact
of the closure on people

that work in the Village
appears to be limited;
however, there are some
workers whose commute
may be affected due to
additional traffic shifting
to A1A Alternate.

Source: Placer.ai



Where Village Workers Live

Each dot represents the
approximate home
location of 50 annual trips
to work by employees that
work in the Village,

indicating that a number
of workers live in the
secondary impact area.

US 1 Bridge




Where Village Workers Shop in Tequesta

Tequesta Shoppes

Countyline Plaza

Tequesta Galleries

¢ )

Marshall’s
ATLANTIC
T a COEAN Publix

o

CVS
Jupiterinlet
Colony

Limestone Coral Cove Park

Creek
Rocky’s Ace Hardware
3 Natives

Lighthouse Park

Hog Snappers

Beall’s

S Beach Rd

Observations

* Village businesses may
benefit from the

. convenience they offer

A\ NORTH for workers that live in

area impacted by the

closure.

US1 Bridge
Temporal Closure
For Improvements JUPITER INLET

Jurio Beaeh

Action: Communicate Congestion Timing. Action: Promote businesses to local employees.

Source: Placer.ai



All Visitors

Visits
W /81.2K-2.9M
241.6K-781.2K
130.8K - 241.6K \
\ 91.9K - 130.8K
B <91.9K

This map illustrates the roadway utilization by visitors
to the Village of Tequesta. These are visitors that visited

anywhere within the Village during a 12-month period,
and not specifically customers of businesses. It could
also include people visiting friends and family.

Source: Placer.ai
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All Visitors
US1 and A1A Alternation Tequesta Visitor Patterns (prior 12 months) Days of Week
600000
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25.00%
400000 20.00%
15.00%
300000
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200000
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A1A Alternate carries more Tequesta visitors than US1, but the proportions of each vary
throughout the day, and during the weekends, when the share of visitor traffic increases on US1.
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Foot Traffic Summary

120,000
100,000
80,000
60,000
40,000

20,000

Village Peak Season Baseline
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Village Off Season Baseline
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5/22/2019  6/22/2019 7/22/2019  8/22/2019

9/22/2019

e Tequesta Visitors e Tequesta Employees === Tequesta Residents

Source: Placer.ai

Observations

e Several time periods
were evaluated to
identify key baseline
periods for potential
evaluation.
Peak and off-season
baselines were
identified in pre-
pandemic periods.
Annual baselines were
established with a pre-
pandemic period
represented by the full
year of 2019.
The post-pandemic
baseline, or “new
normal”, was
established from June
2021 to June 2022,
when observed trends
were stabilized.
The main difference in
foot traffic trends to the
Village is a flattening of
the curve and less
seasonality.
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Visitor Trends
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Observations

* Weekends have higher
visitation than
weekdays, with the
highest on Saturdays.
Lunchtime and the
dinner hour are the two
main peaks of daily
visitation.

* The top feeder zip code
of visitors to the Village
is 33458, the zip code
connected to the
Village by A1A
Alternate.
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Visitor Trends

Most Dominant

B Weekdays
B Weekends

Source: Placer.ai

Observations
* The dominant “weekend” visitor zip codes are further

away than Tequesta’s primary markets.

While weekday total visits are higher than weekend,
weekdays represent five (5) days and weekends are two
(2) days.

Origin by Weekday/Weekend

33458 Jupiter

33455 Hobe Sound
33418 Palm Beach Gardens
33410 Palm Beach Gardens
34997 Stuart

33477 Jupiter

33478 Jupiter

33408 North Palm Beach
33469 Tequesta (Full Zip)
33411 West Palm Beach
34990 Palm City

34953 Port Saint Lucie
33404 West Palm Beach
33414 Wellington

34957 Jensen Beach
34994 Stuart

33467 Lake Worth
33470 Loxahatchee
34956 Indiantown

33461 Lake Worth
34952 Port Saint Lucie
33409 West Palm Beach
33401 West Palm Beach
33415 West Palm Beach
34996 Stuart
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Primary Shopping Locations of Village Visitors — Less Impacted Categories
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Primary Shopping Locations of Village Visitors — Highly Impacted Categories
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Source: Placer.ai
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Bars and Pubs

JUPITER
BEACH

Observations
* The primary visitor activities that

may be impacted by the bridge
closure are leisure activities, bars
and pubs, and dining.




Top Village Destinations
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Countyline Plaza Visitors

Observations
* The primary and secondary South Side markets
account for over 11% of visits to Countyline Plaza.
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Tequesta Shoppes Visitors

Observations

Customer Routes

(& ) a0%/60%/80%
: Trade Area * The primary and secondary South Side markets

account for over 18% of visits to Tequesta Shoppes.
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Tequesta Galleries Visitors

Trade Area

Observations

* The primary and secondary South Side markets
account for over 16% of visits to Tequesta Galleries.
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Village Destinations — Customers That Live in Tequesta and Hobe Sound
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Observations

Village Destinations — Customers That Live in Tequesta and Hobe Sound * Many businesses rely on non-
residents as the majority of their
Share of Total Customers customer base.
Tequesta and Hobe Sound Customers

45.00%
40.00%
35.00%
30.00%
25.00%
20.00%
15.00%
10.00%
5.00% I I I
o 1 0 O I O I 1 ] [] ] N []

Countyline Publix Rocky's Tequesta  Great Clips Marshall's Beall's Homegoods| Tequesta West Marine Pet Fashion Mall Gallery Sq N  Industrial Lynora's

Plaza Shoppes Galleries Supermarket District
HTequesta M Hobe Sound

Source: Placer.ai



Village Destinations — Customers That Live on the South Side of the Inlet
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Observations

Village Destinations — Customers That Live on the South Side of the Inlet * Customers that are directly impacted by
the bridge closure often account for 20%
Share of Total Customers of some business’ customer base.
South of the River Customers
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Top Destinations in Jupiter for Tequesta Residents

Shoppes At
Jupiter




Top Destinations in Jupiter for Tequesta Residents

Source:

Number of Tequesta Resident Customers

Tequesta Resident Share of Business Customers
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Observations

* Tequesta residents generally account for less than ten percent of the
customer base of businesses in Jupiter.
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